1. Social marketing strategies 
STI prevention campaign Website 
Creating a website detailing information on STI prevention measures will be effective in reaching college students. The website will integrate a chat board where students can ask questions anonymously. 
Facebook 
A specific Facebook page will be effective in creating a platform to share experiences and ideas on sexuality. Students will be able to access the page on their phones or computers. The growing popularity of Facebook among young freshmen will leverage on the different communication tools provided by the platform. 
WhatsApp Group
Each freshman will be encouraged to invite their colleagues and friends to a newly created WhatApp group that discusses STI prevention measures. The restricted group will provide privacy to freshmen who need to ask sensitive questions. 
2. 5 Phases of program implementation 
a. Adoption of the program
In this initial phase, the task will be to gather relevant information regarding STIs and put it together in a manner that freshmen college students would relate to it. In this marketing phase, the organizers develop an STI program that would expel fear and stereotypes related to the subject so that more freshmen would take part in the program. 
b. Identifying and prioritizing the tasks to be completed
During these phase, the planners make a timetable for developing the website, promoting it and recruiting freshmen into the program through Facebook, WhatApp and other relevant channels. 
c. Establishing a system of management
Here the program management team ensures that there is adequate human and technological tools to effectively manage recruitment of freshmen into the program. 
d. Putting the plans into action
Here the first batch of freshmen are recruited into the STI program during the pilot phase and more freshmen recruited at latter stages until the optimal number is achieved. Continuous monitoring helps to know if the program is achieving the set goals.  
e. Ending or sustaining a program
Depending on its effectiveness, the program can be sustained or ended. 
3. Ethical considerations 
Freshmen will voluntarily enter into the program and will not be forced to share their personal information. 
Freshmen will be duly informed of any risks associated with participating in the research. 
The student information will not be shared outside the research platform without their consent. 
4. HIPPA The federal law that requires creation of national standards to protect sensitive patient health information from being disclosed without the patient’s consent or knowledge. HIPPA and other legal concerns are critical considerations in the STI awareness program to provide anonymity/confidentiality of the participants by requiring consent before their information is shared with third parties. 
5. Segmentation 
Segmentation is the categorization of subjects in a population according to some unique characteristic, thereby creating smaller but more homogenous groups. 
b.) How does segmenting your priority population help you in planning?  
Segmenting your priority population can help you in planning by making it easier to narrow down and understand the problems facing different groups, which allows for creation of tailored solutions. 
c.) What are some factors to use when segmenting your priority population?  
Factors to use when segmenting your priority population are geographical factors, demographical factors such as age and gender. Segmentation can also follow psychosocial, and behavioral factors. 
d.) How might you segment a population of high school students to increase effectiveness of a drug abuse prevention program in a school district?
Demographic factors can be used to identify students from low income households and single parent homes since they may be more vulnerable to using drugs. In addition, the population can be segmented by gender and race/ethnicity to implement specific programs for the most vulnerable groups.  
6. 4Ps in an immunization program 
Product. The product is the item on offer in this case, a vaccine that will prevent children from falling sick. Previous evidence that the vaccine works will be crucial in helping parents acknowledge the vaccine’s value to bring their children. 
Price: The price is what the parents have to pay to get their children vaccinated. The vaccine has a both financial and psychological costs since a small dosage may save a parent the financial burden of curing a sick child while also giving them the peace of mind about the child’s well being given the protection against certain diseases. 
Promotion: These are measures for ensuring the information about the benefits of the product reach the intended target. The use of mass media channels such as radio, and TV is essential to promote the inoculation program to reach the entire county. In addition, advisory messages by medics on the importance of the vaccine will convince more parents to bring their children for vaccination. 
Place; The location, convenience, and reach of accessing a product. Administering the vaccine in social areas such as hospitals, schools, malls and churches may be cost effective in reaching a wider audience. 
Competition exists since major pharmaceutical companies produce and market their own vaccines. Providing statistics on the efficacy of the vaccine and the low risks compared to its benefits would help more parents accept its value. 
7. Timetable for event 
The timetable is important to ensure there is proper organization during the event to realize the intended objective of creating awareness on heart conditions as well as raise money for children with such problems.   
Fun Run Event
	07.00-09.00
	Setting up charity stalls, Public Speaker System, Picking branded race T-shirts; Refreshment Stand;  

	07.00-07.30
	Setting up Temporary Hospital Sheds for Heart check-up

	07.00- The rest of the day 
	Continuous Basic Health checks such as measuring B.P levels; blood sugar levels, hear rate etc

	08.00- 10.00
	Individual and team photo shoot

	10.00
	KIDS FUN RUN: 4-7 Years 


	10.30
	KIDS RUN  Award ceremony

	11.00
	MIDDLE AGE GROUP RUN 7-10 Years 

	11.30
	MIDDLE AGE  Award ceremony

	11.45
	MAIN RACE Warm up 

	11.50
	START OF 10K fun Run 

	12.00
	START OF 5Km Fun Run 

	13.30
	MAIN RACE AWARD CEREMONY

	14.00
	SPEECHES 

	14.30
	CLOSING CEREMONY 




8. In a univariate analysis there is only one variable at a time examined resulting in summary counts and presentation of results using measures of central tendency, spread and variation. For example, a study may seek to find out what percentage of the students in a Math class achieved their target goal. Meanwhile, a bivariate analysis involves two variables and stating evaluation questions in the form of hypotheses. For instance, a study may seek to find out if teenagers attitude on condom use differ among college and high school students. Finally, a multivariate statistical analysis involves studying three or more variables simultaneously. An example is a study seeking to determine if the risk of road accidents can be predicted using type of car, road condition, speed, driving experience and age of driver. 
9. During the Pretest stage of a program intended to reduce the number of teenagers who smoke, I would ask them the number of cigarettes they smoke in a week. The teenagers would be placed in a control group and an experimental group. During the posttest, I would make a comparison of their current rate to the pre-program levels in both the control and experimental groups to evaluate the effectiveness of the program. 
10. CDC Framework for Evaluation.   
Engage Stakeholders: This step involves identifying the people or organizations that are interested in the results of the evaluation to ensure adequate representation of their needs and interests 
Describe the Program: A logic model is critical to present the shared relationships among the resources, activities, outputs, and outcomes/impacts of the program. 
Focus the evaluation design: A systematic approach is used to determine where to focus the evaluation in conjunction with stakeholders and following applicable evaluation standards to ensure efficient use of time and resources. 
Gather credible evidence: Credible evidence is required to strengthen evaluation judgments and the recommendations that follow. 
Justify Conclusions: Conclusions must be linked to evidence gathered and judged against agreed-upon values and standards set by the stakeholders. 
Ensure use and share lessons learned: The final step ensures that future evaluations learned from the each process and continue to benefit the interested stakeholders. 
Standards 
Utility standards: Seek to satisfy information needs of concerned stakeholders 
Feasibility standards: Concerned with creating a realistic frugal, prudent, and diplomatic process. 
Propriety standards: Concern the legal, ethical and welfare concerns of all stakeholders in the process  
Accuracy standards: set standards for revelation and conveyance of technically satisfying information about the merit of the program. 
11. “Interpreting the data” entails assigning assigns a meaning to the information analyzed to determines its significance and implications to arrive at a meaningful conclusion following a research process. Interpretation is a way of implementing the evaluation process. 
Methods of Interpreting Data 
· Determining whether objectives have been achieved
· Determining whether laws, democratic ideals, regulations, or ethical principles have been violated
· Determining whether assessed needs have been reduced
· Determining the value of accomplishments
· Asking critical reference groups to review the data and to provide their judgments of successes and failures, strengths, and weaknesses
· Comparing results with those reported by similar entities or endeavors
· Comparing assessed performance levels on critical variables to expectations of performance or standards
· Interpreting results in light of evaluation procedures that generated them
12. Guidelines for presenting data in an evaluation report
· Use tools for reporting with clarity 
· Data presentation should be simple and straightforward
· Use graphic displays that are appropriate for the results
· Tables and graphs can be used to help illustrate findings and increase readability 

	To enhance an evaluation report on smoking among teenagers I would use tables and graphs to present the information to make for clear and concise interpretation of the causative factors. Likewise, when describing the conclusions, I would include the processes used during analysis and interpretation meetings to promote transparency and credibility of findings. 
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